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Key Trends

— Online Shopping: delivery speeds and costs have a
strong impact on the purchase decision.

Working from Home: more shipments due to
homework increasingly supported by companies.

Technology: increased user convenience through
offerings such as mobile tracking, text message, and
e-mail notification.
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Key Market Driver

— E-Commerce: the temporary boom in e-commerce was a major market driver during the pandemic, but the
growth is expected to slow down.

— Globalization: significant rise in cross-border trade has a positive impact on the market, making shipment easier
for all, companies, customers, and service providers.

— Technology: operational efficiency and effectivity through advanced digital technologies, such as delivery
lockers, autonomous vehicles, and smart last mile solutions.

— Sustainability: competitive advantages of climate-neutral shipping that addresses customers’ growing
environmental awareness.
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