
Key Trends

— Quality and sustainability: the products' quality and

the companies' sustainable orientation, especially

environmentally friendly delivery methods, are key

elements in the purchase decisions.

— E-commerce: the pandemic advanced the

development of online shopping, with 80 % to 90 %

of consumers across the Nordics engaging in

“cross-border” e-commerce.

Market Size

The Courier, Express, and Parcel market (CEP) market in 

Sweden is growing continuedly over the last years. 

Additionally, the high e-commerce growth makes 

Sweden a top target market for expansions. 

The biggest CEP service providers in Sweden are 

Post Nord, DHL, DB Schenker, Bring Parcel, and UPS. 

Key Market Driver

— E-Commerce: same-day deliveries and one-day deliveries of online shopping orders (groceries, pharmacy 

products, etc.) record an increasing number of transactions and contribute to regular and recurring purchases.

— Sustainability: rising customer demand and therefor importance of environmentally friendly delivery methods.

— Technology: operational efficiency and effectivity through advanced digital technologies, such as delivery 

lockers, autonomous vehicles, and drone deliveries.

— Distribution: Sweden is a vast country compared to the number of inhabitants. People living relatively far apart or 

in remote areas, which creates distribution challenges.

Listen. Understand. Think. Advise.
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